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Reaching 104,365 followers  
on LinkedIn, the Digital edition  

is shared twice a month  
with our followers to offer  

our advertisers  
huge reach.



Editorial excellence 

targeting European 

readership 
 
Since its launch in 2006, 
Aerospace Manufacturing 

has grown to become a 
successful technical 
publication, gaining the 
respect of its readership in 
the process. We pride 
ourselves on generating 
exclusive content that is 
authoritative and easy to 
read - without being too 
highbrow. 
 
Published across our print 
and digital platforms eight 
times each year, Aerospace 

Manufacturing focuses on 
innovative technology for 
prime decision makers in  
all aspects of the civil, 
military and space 
manufacturing sectors. 
 
Mike Richardson,  
editor 
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FEBRUARY 
• Singapore Airshow  20-25,   www.singaporeairshow.com    
 
MARCH 
• JEC World, Paris  5-7,   www.jec-world.events  
 
APRIL 
• MACH, Birmingham  15-19,    www.machexhibition.com  
 
MAY 
• Aircraft Interiors Expo, Hamburg  28-30, 

www.aircraftinteriorsexpo.com  
 
JUNE 
• Subcon, Birmingham  5-6,  www.subconshow.co.uk    
• Manufacturing & Engineering Week, Birmingham  5-6,  

www.mandeweek.com   
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Our Sponsored Content positions ensure your business can control exactly what 
content it wants to deliver to the aerospace supply chain. For example, you are 
welcome to supply your own ready-written content or select our Leadership 
Interview option, which will be conducted and formatted in a Q&A format via email 
with guidance from Aerospace Manufacturing’s editorial department. 

Advertorial/Sponsored Content Magazine advertising

 

Established in 2014, Progressive Advanced Materials has evolved from 

a pattern and composite machining supplier to a full turn-key 

composites engineering business offering fully-finished carbon 

components, class-leading patterns and structural foam inserts to a 

variety of industries in 2022. 
Our growth throughout that time has focused on bringing services 

in-house, at our 20,000sq ft Newbury facility, to provide a single source 

for clients wanting to avoid complex supply chain procurement.

Our fleet of large format CNC machines and autoclaves, combined 

with kit-cutting, spraybooth and ancillary equipment, enables us to 

offer a full turn-key solution to our clients in Motorsport, Aerospace, 

Automotive, Defence and beyond.Through careful recruitment of experienced, highly-skilled, composite 

professionals we have built a team with the passion and drive to 

collaborate with our clients on everything from challenging production 

assemblies to fast turnaround prototype components. 

Progressive Advanced Materials is part of The Progressive Technology 

Group, working alongside our Advanced CNC Machining and Additive 

Manufacturing divisions. As a leading composite engineering company 

we deliver high quality, reliable, fully-finished carbon components in 

accelerated lead times, delivering for our clients on the most 

demanding projects. 

To arrange a tour of our facilities or discuss your 

requirement for carbon components, contact  

the team on 01635 500480.

HIGH END, FULLY-FINISHED  CARBON COMPONENTS FOR THE  
MOST DEMANDING INDUSTRY SECTORS

01635 500480progressive-technology.co.uk

‘Progressive Advanced Materials focus on delivering class-leading products and composite solutions for our blue-chip clients in Motorsport, Aerospace, Automotive, Defence and Renewable Energies.
We have developed a team culture which enjoys collaborating with our clients, and look forward to pushing the boundaries on whatever challenging projects lie ahead.’

Rob West Managing Director Progressive Advanced Materials 

Sponsored Content

PACKAGE TWO 
Size: double page spread (A4) 
Dimensions: 297mm (h) x 420mm (w) 
Lay out: You supply content and pictures 
and we will undertake all layout 
procedures to match our “house style 
Advertorial layout” 
Rate:  £ 6,260  per spread.  
Package Two includes  
free marketing  
promotion on Website: 
 

FREE 
Marketing 
Promotion  
On Website

Cover Wraps Bellybands

Used for special launches or a sales promotion campaign -  
perfect to dominate a single edition of Aerospace 
Manufacturing. The Cover Wrap shows design creativity and 
allows you to benefit from dual branding with Aerospace 
Manufacturing. Perfect to make a statement about your 
company or product.  Price on application

SPONSORED CONTENT - GUARANTEES YOUR STORY IS PUBLISHED

 

Bellybands wrap around the entire 
issue of  Aerospace Manufacturing, 
occupying the central portion of the 
magazine. Ideal for a special launch 
or marketing campaign.  
Price on application

 

Bleed measures =  
3mm on all sides

PACKAGE ONE 
Size: full page (A4) 
Dimensions: 297mm (h) x 210mm (w) 
Lay out: You supply content and 
pictures and we will undertake all 
layout procedures to match our 
“house style Advertorial layout” 
Rate: £ 3,540 per full page. 

Dr Dan Bailey, Instron’s Product Manager, 

Dynamic Systems discusses the kinds of 

trends and demands associated with the 

current testing methods for composite 

materials.  

Please provide a potted history of your company. 

In a nutshell, what are your chief capabilities and 

company ethos? 

Founded in 1946, Instron® is a recognised worldwide market 

leader in the materials testing industry. Our goal is to provide 

our customers the best ownership experience by delivering 

the highest quality products, expert support and world-class 

service.

Primarily, what industries do you serve?

Our customers are involved in nearly every market and 

industry around the world, as diverse as regenerative 

medicine, to aerospace, energy and power generation, heavy 

industries, electronics, through to automotive.

In terms of the latest trends, what is driving your 

investment in equipment, R&D and technical 

services?

Investment tends to be a mixture of new machinery, 

simplifying confi gurations and optimising product offerings 

so we can make sure the quality, support and lead-times 

are the best in our industry. Within R&D we have different 

teams focused on existing product support with others on 

innovation and this has led to an increase in product releases 

over recent years.

Are there any new products you can tell us about? 

We have a new product offering coming in our electrodynamic 

testing family. These systems, called ElectroPuls, enable fatigue 

and dynamic testing without the need for a hydraulic power 

unit, providing cleaner, quieter, and easier to use systems. The 

current range reaches 10kN in linear dynamic force but the 

new addition doubles that with some interesting new features 

to improve the user experience as well. By the time this article 

is released you should be able to fi nd out more information on 

our website.

Instron: adapting to change
Tell me about your involvement 

with the present industry and 

governmental legislative bodies, 

such as the NCC and Composites 

UK?

Instron is a member of Composites UK 

and through our Composites Market 

Manager, Ian McEnteggart, we retain close 

relationships with the NCC, and other key 

composite testing and development sites 

throughout the UK.

What differentiates your company 

from the competition and why 

should a customer choose you over 

your nearest rival?

Our aim and intent is to become a partner 

with our customers and work together with 

them to make sure the overall solution we 

provide meets their needs with continued 

support after installation by means of 

training, software or hardware upgrades. 

We continuously aim to improve our 

product offerings with an emphasis on 

listening to our customers to drive future 

products. Our biggest differentiator when 

comparing to competition would be our 

software, which is aimed at being powerful 

yet simple to use.

What do you feel are the most 

important assets of your company?

I would say that people and strategy are 

the most important assets. Making sure 

you have a diverse range of talent and 

ensuring that employees understand 

their value is crucial. With a well-defi ned 

strategy to guide these employees you 

hold the key to a successful company.

Where do you see the biggest 

business challenge coming from 

going forward?

Currently the biggest challenges we 

are facing is over transportation and 

shipments. This is affecting both shipping 

our products out and an increased lead-

time on receiving the parts we require 

to maintain and meet our own delivery 

commitments.

What particular aspect has helped 

your company get through the 

pandemic, for example your 

agility, knowledge and experience 

gained over the last few years?

During the pandemic, I believe that our 

agility to adapt has been crucial. For 

Instron, an important stage of the sales 

process is a demonstration at one of centre 

of excellences where the customer can see 

fi rst-hand how easy our systems are to use 

and the overall quality. We have quickly 

put together a market leading virtual 

demonstration capability allowing us to 

give the best possible experience in these 

challenging times.  

Finally, are there any positives in 

general to come out of all this?

Improved virtual communication has seen 

a large increase and there will defi nitely be 

more remote meetings, demonstrations 

and calls than we had in the past. I still 

don’t think you can beat the face to face 

meetings, but these will be reduced and 

reduce every companies carbon footprint.

ADVERTORIAL

“              We continuously 

aim to improve our 
product offerings with 

an emphasis on listening 

to our customers to 
drive future products

Dr Dan Bailey, Instron’s Product 

Manager, Dynamic Systems 

INSTRON  

tel +44 (0) 1494 456 661

email dan_bailey@instron.com

web instron.com

“

Like what you see? For more  information and prices please contact 

Composites In Manufacturing on 01634 830566

n AMETEK Engineered Interconnect and Packaging

(EIP) consists of four brands: Hermetic Seal, Sealtron, Aegis, 

and SCP with locations in the US, Mexico, and Malaysia. EIP 

is a business unit of AMETEK Inc., a leading global provider of 

industrial technology solutions serving a diverse set of attractive 

niche markets with annual sales of over $6.0 billion. Hermetic 

Seal designs and custom manufactures highly reliable hermetic 

connectors for critical electronics. Sealtron supplies quali昀ed 

circular hermetic connectors, shipping millions annually. Aegis 

designs and manufactures hermetic packages, such as integrated 

microelectronic circuit packages. AMETEK SCP is a manufacturer 

of submarine hull penetrators and outboard cable assemblies.  

Can you tell us more about AMETEK EIP’s involvement in 

the space industry?

Hermetic Seal and Aegis both have a long history in providing 

solutions to the Space industries. As early as 1949, Hermetic 

Seal supplied critical components for manned and unmanned 

space昀ights. As electronic technology advances, so do the 

requirements for hermetic interconnects. Hermetic Seal designs 

and manufactures interconnects to protect fragile electronic 

modules, such as components in the International Space 

Station, in space suits, in a NASA water production system, and 

in satellites. More recently, Hermetic Seal and Sealtron gained 

quali昀cation to MIL-DTL-38999 space-grade Hermetics. Over the 

years, Aegis has provided over 250 custom-designed hermetic 

packages quali昀ed to Class K (space grade) supporting customers 

on programs for the shuttle and satellite applications. 

What are your expectations of how the space market  

will develop?   

As space technology continues to evolve with reusable rocket 

engines and smaller/lighter 

satellites we expect too see 

rapid growth in this market.  EIP 

is providing lighter and more 

robust hermetic interconnect 

solutions to ensure system 

reliability for the service life of these 

products while leveraging our best in 

class manufacturing capacity to help 

mitigate supply chain concerns.

In what ways do you collaborate with 

your customers?

We provide custom solutions based on the 

customer’s speci昀c concepts and ideas. We help 

them achieve their vision. That is where our strength 

lies, our in-depth knowledge of materials science and 

glass-to-metal sealing technology. As experts in this 昀eld, we 

are committed to supporting our customers to solve their most 

complex challenges fast. 

How will new transport power sources such as 

electri昀cation & hydrogen impact business for EIP?

Electri昀cation developments for UAV’s and Urban Air Mobility 

will favor high power, low weight solutions that will provide new 

markets for lightweight connectors such as aluminum GTMS. 

Hydrogen power storage and transport will create demand 

for high-reliability sensors that are impervious to extreme 

temperature changes including cryogenic environments. Our 

glass and ceramic feedthroughs provide levels of hermeticity 

through thermal cycles far beyond other materials. 

What are the unique bene昀ts you o昀er your customers? 

Our ability to provide innovative and customized solutions for our 

customers sets us apart from our competition. Our experienced 

engineers are accessible and responsive, creating a collaborative 

relationship with customers. The result is a highly engineered 

product that can perform in the most demanding applications, 

providing the longest service life in extreme environments. 

How do you see future business develop?

We are excited about the future of space and aircraft innovation 

and partnering in the development of new equipment with state-

of-the-art technological advancements that de昀ne rocket engines, 

launch platforms, and fuel storage designs.  Reliable hermetic 

headers, connectors, and packages that can function mechanically 

and electrically in harsh environments will be critical to the rapidly 

expanding commercial space markets.

TOPFLIGHT SOLUTIONS 

FOR STELLAR INDUSTRY 

DEVELOPMENT

LEADERSHIP INTERVIEW - SPONSORED CONTENT

AMETEK’s Specialty Metal Products (SMP) and Engineered 

Interconnect and Packaging (EIP) businesses have an exemplary 

record of supplying components for the space industry which puts 

them at the forefront of aerospace industry innovation.

High perfomance 

metal products

Space-grade 
hermetic 
connectors

n AMETEK Specialty 

Metal Products (SMP) 

is a proven manufacturer of 

advanced metallurgical products 

for mission-critical applications.  

With operating facilities in the US 

and the UK, we supply products 

around the world for a range of 

industries including aerospace, 

defense, electronics, medical, space, 

and satellites. Our products include 

precision metal strip and tubes, ultra-

thin foil, specialty shaped wire, thermal 

management products, water atomized 

powders, and roll-bonded clad plate.  SMP consists 

of 昀ve industry-leading brands: Superior Tube, Fine 

Tubes, Hamilton Precision Metals, AMETEK Eighty Four and 

AMETEK Wallingford.

What is AMETEK SMP’s involvement in the space industry?

AMETEK SMP has been producing custom-made metal products 

for the Space market for decades. Working closely with space 

organizations in Europe, Asia, and America as well as with OEMs 

worldwide, we are proud to be the supplier of choice for ground 

breaking projects such as Solar Orbiter, NASA Mars Exploration 

programs, recent satellite rocket launches and many more.

We are seeing strong growth potential across many of our 

products within the space market, including precision tubing, 

thermal management materials and ultra-conductive nickel strip. 

Metal additive manufacturing powders are also gaining traction. 

We operate on a just-in-time basis, both from a strategic point 

of view and to provide a tactical supply solution on behalf of our 

customers. With a number of space ports and launch service 

providers expected to become operational in the next few years, 

we predict that demand for our products will grow, and supply 

chains are going to have to evolve into more strategic solutions. 

Our breadth of metal solutions and application experience in the 

Space industry will prove very valuable for both existing and new 

customers.

How do you work collaboratively with your customers?

Our dual source solution across all the AMETEK SMP brands 

leads to greater supply chain security with our multiple-

manufacturing sites.  A willingness to meet increased demands 

and adapt to customers’ changing schedules is essential. 

Through our experienced engineering and quality teams we 

o昀er technical support services that extend beyond the typical 

purchasing relationship.  

What impact will new transport power sources such as 

electri昀cation & hydrogen have on AMETEK SMP? 

Our design and engineering teams are constantly pushing 

the boundaries of what’s possible. We are taking advantage of 

emerging technologies to enhance our capabilities and develop 

our products further than ever before. We are currently providing 

solutions for heat exchangers to address issues with cooling 

batteries during electrically powered aircraft 昀ights. Solar power is 

another application where our tubing is used in heat exchangers. 

We also provide components for the cooling systems for the 

magnets in fusion reactors. In addition, we supply pure nickel 

strip for battery applications in electric vehicles. We o昀er bespoke 

components that 昀t extremely niche speci昀cations, not just cars 

– all sorts of vehicles, including electric scooters. We also work on 

projects involving high-pressure gas and fuel for customers in the 

transport sector.

What makes AMETEK SMP stand out? 

Our reliability of supply across all product lines as well as our 

ability to work as individual business units while having the 

support of the wider AMETEK group makes us unique. We’re 

not just about the high-volume markets. If you’re looking at the 

space sector in particular, orders can be very low volume when 

you compare them to automotive or OEM work. Customers 

appreciate the fact that we look for solutions and customize our 

way of doing things to 昀t with what they need. They sense our 

energy and excitement for their product and our willingness to go 

the extra mile.

What are the most important assets for AMETEK SMP?

It’s certainly a combination of experience, people, strategy, 

and technology that sets us up for success every day. We have 

extensive knowledge of our products and the ability to meet the 

needs of our customers. However, our people are our number  

one asset, and we are proud to be global with great local

teams who fully support our customers’ schedules. The 

combination of our manufacturing expertise and ongoing focus 

on product development, is what positions us as the primary 

supplier for our customers. 

AMETEK EIP and SMP will be at the

Paris Air Show – June, 19-22

Hall 3, booth C16, under AMETEK

to discuss how their components and material 

solutions are helping the aviation industry to 

address supply chain challenges.

www.ametekinterconnect.com

www.ametekmetals.com
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Online advertising

Digital marketing/website - aero-mag.com 

Sponsored 
Content 
Position:  
homepage 
rotating through  
6 positions 
within editorial 
sections. 
Specifications:  
670px (w) x 
350px (h) jpg/gif 
plus heading and description 
Rate: £740 per month 

Literature 
Hosting 
Position: 
Literature 
section 
Rate: £890   
per brochure* 
per 12 months 
(*size restrictions  
may apply)

Video 
Hosting 
Position: 
Video section 
Hosting Rate: 
£1,290 per 
video per  
12 months

Site-wide Takeover 
Position: surrounds all editorial. 
Includes: Top leaderboard 
position, horizontal centre 
banner and background of 
website set to a colour of your 
choice to complement your 
campaign.  
Rate: £340 per day

Leaderboard/Banner 
Position: rotates through 7 positions on  
homepage and 4 positions on most other pages. 
Specifications:   490px (w) x 85px (h) jpg/gif 
Rate: £540 per month

50,564 
Unique monthly  
website visitors



Educate and drive customers to your website 

Digital advertising

Bespoke eBlast marketing  Editor’s eNewsletter   

Reach:  17,324 named email addresses 

Banner 
Specifications:  490px (w) x 85px (h) 
Rate:  £840 per panel per newsletter 

Sponsored Content 
Specifications:  Images and logos  
are to be supplied in full colour 
Standard: 230px(w) x 150px(h) 
Rate:  £940 per panel per newsletter 

Reach:  10,143 named email addresses 
(Due to the dynamic nature of our data research 
these figures may vary throughout the year). 

Rate:  £1,240 per eBlast  
Either you provide the HTML or we create it for 
you. You decide when to send your HTML 
(dependent upon availability). 72 hours after 
your eBlast,  we will provide a full-send analysis 
together with a spreadsheet detailing names 
and address details of all the companies who 
click on your HTML  (no individual’s information, 
job titles or email addresses as our eBlasts all 
comply with GDPR). 

Email marketing

GDPR 
Compliant Authenticated and verified email readership

 
104,365  
followers  
7,690  
followers

SOCIAL 
MEDIA

Reaching 104,365 followers on LinkedIn, the Digital edition is shared 

twice a month with our followers to offer our advertisers huge reach


